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Disclaimer

Thispresentationand the accompanyinglides(the & t NB & S ywhichhavebgeh greparedby IGGINC(the
a / 2 Y Lldgmbtécanstitute any offer or invitation to purchaseor subscribefor any securities,and shallnot
form the basisfor or be relied on in connectionwith any contract or binding commitment whatsoever This
Presentatiorhasbeen preparedby the Companybasedon information and data whichthe Companyconsiders
reliable,but the Companymakesno representationor warranty, expressor implied, whatsoever,on the truth,
accuracycompletenessfairnessandreasonablenesef the contentsof this Presentation ThisPresentatiormay
not be all-inclusiveand may not contain all of the information that you may considermaterial Any liability in
respectof the contentsof or any omissionfrom this Presentations expresslyexcluded

Certain matters discussedin this presentation may contain statements regardingthe / 2 Y LJI gha@rkata
opportunity and businessprospectsthat are individually and collectively forward-looking statements Such
forward-looking statementsare not guaranteesof future performanceand are subjectto known and unknown
risks,uncertaintiesand assumptionghat are difficult to predict The/ 2 Y LJI attaafd€sults,levelsof activity,
performanceor achievementould differ materiallyand adverselyfrom resultsexpressedn or implied by this
Presentationjncluding,amongstothers. whetherthe Companycansuccessfullpenetratenew marketsandthe
degreeto whichthe Companygainstraction in thesenew markets the sustainabilityof recentgrowth rates the
anticipationof the growth of certain marketsegmentsthe positioningof the / 2 Y LJI pfoglu@tdand services
in those segments the competitive environment and general market conditions The Companyis not
responsible for any forward-looking statements and projections made by third parties included in this
Presentation
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Agenda:

ACompany Ouerview

A 20140Q1 Financial Results

A Business Review and Prospects



~_.€ompany;Profiléile

A A fast -growing global mobile games developer and operator,
founded in 2006, with  headquarters in Singapore and
regional offices in the US, China, = Canada and Philippines;

A Asatend of Mar. 2014, IGG has been operating
about 35 games, among which 80%  were
developed in -house;

A Asat 31 Mar. 2014, the player community
of the Group consisted of over 140 million
player accounts from over 180 countries
and regions , including a total MAU of
approximately 14.5 million;

A 1GG went public on 18 Oct., 2013.
Stock code: 8002.HK. As at 9 May,
2014, stock price was HKD 5.76 and
the market cap was HKD7.8 billion.
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localization
( team and
international

operating team

Globalized
organizational
structure, equal
and vibrant

corporate culture

High quality & Market
proven games could be
launched worldwide

Keeping us aligned with
trends in the online gaming
industry

Cooperating with leading
internet platforms to target
potential clients

Large and multifarious
player base decreases the
risk associated with
operating in a single
market
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14Q1 Rinancial-Highflights

share for the year

(unaudited)
13Q1 14Q1 Change | 13Q4  14Q1 Change

Revenue USD million 14.4 44.1 206% | 36.7 44.1 20%
Gross profit USD million 11.1 32.2 190% , 27.0 32.2 19%
Gross profit margin 7% 73% -4ppt | 74% 73% -1ppt
Adjusted net income * USD million 4.7 13.8 194% | 9.7 13.8 42%
PElUsiten el e % 33%  31%  -2ppt | 26%  31%  +5ppt
margin |
AIIHEES LIS (3 USD million 39 || 136 N RCC i
owners of the parents i
WUEIE & VEERE TUEr W e e f 52w Razss . 11332 13.59 -
of ordinary shares !
SISl o5 USDcents  -0.72  1.00 - 1072 1.00 -

* Adjusted net income represented profit (loss) excluding share option expenses and the fair value loss
of the redeemable convertible Preferred Shares.
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evenue GrowthtMomentamum

50
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35
30
25

USD million

$36.7m

20 $22.5m
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10 $14.4m $14.4m
5
0

13 Q1 13 Q2 13 Q3 13 Q4 14 Q1

A14Q1 revenue growth reached  206.3% and 20.2%, comparing with 13Q1 and 13Q4 respectively:

AThe increase in revenue was mainly attributable to the significant increase in the revenue
generated from mobil e games, mainly due to t
July 2013 .
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_~Net ProfitiGrowth’ Momentum

16
14
12
10

USD million ’
$ 13.6m

v $9.6m

$4.5m

13 Q1 13 Q2 13 Q3 13 Q4 14 Q1

$-3.9m $-3.3m

AThe 14Q1 net profitincreased  41.7% from $9.6m of 13Q4;

A The net profit increase surpassed the increase of revenue, mainly due to the economic

scale, which diluted the impact of fixed cost like administrative expense.
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14Q1 vs.13Q4

32%

-13%

Mobile game Client -based and
Browser game

AMViobile game revenue increased
32% in 14Q1 comparing with
13Q4, within which Castle Clash
increased 34%;

ASince most of company resources
has been put into mobile game
segment starting from mid
2012, Looking forward, revenue
amount and percentage of client -
based and browser game
segments will go on decline.
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