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Disclaimer

Thispresentationandthe accompanyingslides(theάtǊŜǎŜƴǘŀǘƛƻƴέύwhichhavebeenpreparedby IGGINC(the
ά/ƻƳǇŀƴȅέύdo not constitute anyoffer or invitation to purchaseor subscribefor anysecurities,and shallnot
form the basisfor or be relied on in connectionwith any contract or binding commitment whatsoever. This
Presentationhasbeenpreparedby the Companybasedon information anddatawhichthe Companyconsiders
reliable, but the Companymakes no representation or warranty, expressor implied, whatsoever,on the
truth, accuracy, completeness,fairness and reasonablenessof the contents of this Presentation. This
Presentationmaynot be all-inclusiveandmaynot containall of the informationthat youmayconsidermaterial.
Anyliability in respectof the contentsof or anyomissionfrom this Presentationisexpresslyexcluded.

Certain matters discussedin this presentation may contain statements regarding the /ƻƳǇŀƴȅΩǎmarket
opportunity and businessprospectsthat are individually and collectively forward-looking statements. Such
forward-lookingstatementsare not guaranteesof future performanceand are subjectto knownand unknown
risks, uncertainties and assumptionsthat are difficult to predict. The/ƻƳǇŀƴȅΩǎactual results, levels of
activity,performanceor achievementscoulddiffer materiallyandadverselyfrom resultsexpressedin or implied
by this Presentation,including,amongstothers: whether the Companycansuccessfullypenetratenew markets
and the degreeto which the Companygainstraction in thesenew markets; the sustainabilityof recentgrowth
rates; the anticipationof the growth of certain market segments; the positioningof the /ƻƳǇŀƴȅΩǎproducts
and servicesin thosesegments; the competitiveenvironment; and generalmarket conditions. TheCompanyis
not responsiblefor any forward-looking statementsand projections made by third parties included in this
Presentation.
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IGG Group, global leading mobile gaming developer and operator

ÅAs of year -end, the Group has been operating about 20 games, 75%  of which 

were developed in -house;

ÅRevenue from mobile games accounted for 90% of the total revenue in Q4;

ÅThe user community of the Group consisted of over 210m user accounts from 

more than 200 countries and regions, including a total MAU of over 20m;

ÅIGG went public on 18 Oct., 2013. Stock code: 8002.HK.

ÅCompleted two successful transitions from client -based game to browser 

game and from browser game to mobile game.

ÅReceived VC funding from IDG, Vertex and Hearst

ÅThe group was founded
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Global Branches
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Well -organized corporate structure and explicit functional division enables 

the Group to carrying out its global strategy from a macro perspective .

Singapore

Group headquarters;
Self-owned ad. platform; 

Localized R&D 
and operation

USA
Marketing and 

operation

China
R&D;

Management
Canada Localized R&D 

Japan Localized R&D 
and operation

Thailand
Localized 
operation

Korea Localized R&D 
and operation

Philippines
Customer service 

center

New

New

New

New
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As a game developer as well as a publisher, IGG is able to combine 
game features with market characteristics and therefore to successfully 
grab market shares in different regions around the world.

Ranked top 3 in 17 
countries and regions

Ranked top 5 in 34 
countries and regions

Ranked top 10 in 48 
countries and regions

ÅIGG ranked nine among global publishers, and was among the top three in 17 countries and regions 
including the United States and Russia, in terms of 14Q4 gross billing;
ÅData from Distimo.com, via Google Play.

Global Ranking
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Hard -core

Mid -core

Casual

The Group has diversified mobile game genres, including 
strategy, card, RPG, casino etc., most of which are mid -core.  
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Major Self -developed and Licensed Games
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